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Meet the Team
● Meredith Scott-Kaliki, MS, CHES - Principal Investigator

● Stephanie DeBerry, MS, RDN, LDN - Project Manager

● Anna Restuccia, MA - Hispanic Outreach Coordinator

● Abbey Owens, MPH - Operations Coordinator

● Andrew McCracken, BA - Communications Coordinator

● Erin Eckart, MPH - Evaluation Coordinator 

● Martha Williams, MA, RDN, LDN - Nutrition Coordinator

● Marissa Gregurek, MA, RDN, LDN - Project Dietitian

● 4 - Graduate Research Assistants (Public Health & Nutritional Sciences)

● Professor Neil Hann, MPH, CHES- Faculty Mentor

● Dr. Norman Hord, MPH, RD - Nutritional Sciences

● Brian Dela Cruz , MS, RDN, LDN - Nutritional Sciences 

Multidisciplinary Experts
● Dietitians
● Marketing
● Communications
● Behavioral Sciences
● Graphic Design
● Epidemiology
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Mission
The ONIE Project promotes 

healthy living through innovative 
& creative strategies for 
communities, families & 

individuals



Overview
● Applied use of social marketing principles
● Promote nutrition through direct education and indirect behavior promotion
● Produce nutrition education materials for the ONIE Project and community 

based organizations
● Increase food access through farmers markets and local food access points
● Promote physical activity through interpersonal interventions
● Aim: Make healthy easy
● Audience: Oklahomans with limited financial resources - > 185% Federal 

Poverty Level (FPL)
● Languages: English & Spanish
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Tasty Text
Actual Product: Texts disseminating ONIE resources (recipes and blogs)
Behavior change: Increase vegetable consumption at dinnertime meals

2020 Pilot Program Strategy: TastyText
● 10-week bilingual texting intervention #TastyText 
● Spanish & English
● 1 - 2 texts a week 

Evaluation: 
● Pre- and post-intervention survey (#TastyText (n=202); #Ready2Read (n=142))
● The number of days dinner was prepared at home increased among 45.2% of 

#TastyText respondents 
● The number of days vegetables were served at dinner increased among 48.4% of 

#TastyText respondents
● The number of days that vegetables were served as part of the evening meals 

significantly increased among the intervention group (p=.03), but no significant 
change was observed among the comparison group (p=0.78)
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Bilingual Promo Video 

http://www.youtube.com/watch?v=rdjhKVWIZfA
http://www.youtube.com/watch?v=ev9tReojDyE


TastyText Program TODAY! 

Monthly promotion: organic & paid ads

TastyText allows us to:

- Send reminders about events & easy 
healthy living habits to SNAP- recipients.

- Have a two-ways communication with 
participants, answer questions, send them 
more information & share links.

- Send weekly polls to increase engagement.
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